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Editorial Review

From the Back Cover

Advertising PlanPro by Palo Alto Software alows you to quickly and easily create awinning advertising
plan through a step-by-step process. Advertising PlanPro addresses the advertising plan needs for all
organizations that will benefit from an effective advertising plan.

e Sample plans are included for all combinations of business types--product or service-based
organizations that serve consumers or businesses. A non-profit sample advertising plan isaso
included.

¢ Plan Wizards guide you through the plan selection process and build a customized advertising plan
outline.

¢ The Task Manager guides you through each step. All tables, charts, and text outlines are customized
for your specific needs.

o Contains the tables and essential charts every advertising plan should contain, plus the flexibility to
add others.

e Instructions and row-by-row help are provided throughout the software.

¢ Usethe print command to print out a beautifully formatted document that automatically merges text,
tables, and charts.

About the Author

Dr. Kenneth E. Clow is aprofessor of Marketing in the College of Business Administration at the University
of Louisiana at Monroe. Previously, he served as the Dean for the University of North Carolina at Pembroke
and as the MBA Director at Pittsburg State University. He obtained his PhD from the University of Arkansas
in 1992. Dr. Clow has published over 220 articles in academic journals and proceedings and has written a
number of books, including Integrated Advertising, Promotions, and Marketing Communications, 6th
edition, Essentials of Marketing, 4th edition, Sports Marketing, and Marketing Management. His articles
appear in journals such as Journal of Business Research, The Journal of Marketing Management, the Journal
of Services Marketing, the Journal of Contemporary Business | ssues, the Journal of Restaurant and
Foodservices Marketing, Journal of Professional Services Marketing, Services Marketing Quarterly and The
Journal of Hospitality and Leisure Marketing.

Donald Baack holds the rank of University Professor of management at Pittsburg (Kansas) State University,
where he has taught since 1988. He previously held positions at Southwest Missouri State University,
Missouri Southern State College, and Dana College. Baack received his Ph.D. from the University of
Nebraskain 1987. His primary area of study was Organization and Management Theory.

Professor Baack is a Consulting Editor for the "Journal of Managerial Issues’ and has published in the
journal. He has aso published in "Human Relations, Journal of High Technology Management Research,
Journal of Ministry Marketing and Management, Journal of Management Inquiry, Journal of Customer
Servicein Marketing, Journal of Professional Services Marketing, Journal of Global Awareness, Journal of
Business Ethics, Journal of Euromarketing, Journal of Nonprofit and Public Sector Marketing, "and" "the"
Journal of Advertising Research.”

Dr. Baack has authored "Organizational Behavior" (Dame), "International Business' (Glencoe/M cGraw-
Hill), and "Integrated" "Advertising, Promotion, and Marketing Communications (" Prentice Hall, co-author



to Kenneth D. Clow). Clow and Baack also wrote the "Concise Encyclopedia of Advertising” (Haworth).
Baack and his son Daniel W. Baack recently prepared a series of 10 modules entitled "Ethics Across the
Curriculum” for Pearson Custom Publishing. He also published three popular press books in the area of
romance/self help.

Baack has been active in the Southwest Academy of Management for many years, serving asits President in
1996. He was nominated for SWAM's Distinguished Educator award in 2007 and 2008. He is married
(Pamela) with three children.

Users Review
From reader reviews:
L awrence Rector:

Do you have favorite book? When you have, what is your favorite's book? Guide is very important thing for
us to understand everything in the world. Each book has different aim or even goal; it means that book has
different type. Some people experience enjoy to spend their the perfect time to read a book. They arereally
reading whatever they acquire because their hobby will be reading a book. Why not the person who don't
like reading a book? Sometime, man feel need book once they found difficult problem or perhaps exercise.
WEell, probably you will require this Integrated Advertising, Promotion, and Marketing Communications (6th
Edition).

Rosa Nguyen:

What do you consider book? It isjust for students since they're still students or the item for all people in the
world, the actual best subject for that? Simply you can be answered for that issue above. Every person has
diverse personality and hobby for each other. Don't to be pushed someone or something that they don't desire
do that. Y ou must know how great and important the book Integrated Advertising, Promotion, and Marketing
Communications (6th Edition). All type of book is it possible to see on many solutions. Y ou can look for the
internet solutions or other social media.

Sonia Shipley:

Here thing why this kind of Integrated Advertising, Promotion, and Marketing Communications (6th
Edition) are different and trusted to be yours. First of all examining abook is good but it dependsin the
content of the usb ports which is the content is as tasty as food or not. Integrated Advertising, Promotion, and
Marketing Communications (6th Edition) giving you information deeper including different ways, you can
find any guide out there but there is no book that similar with Integrated Advertising, Promotion, and
Marketing Communications (6th Edition). It gives you thrill reading through journey, its open up your eyes
about the thing this happened in the world which is maybe can be happened around you. Y ou can easily
bring everywhere like in recreation area, café, or even in your technique home by train. If you are having
difficultiesin bringing the branded book maybe the form of Integrated Advertising, Promotion, and
Marketing Communications (6th Edition) in e-book can be your alternative.



Manuel Arndt:

This book untitled Integrated Advertising, Promotion, and Marketing Communications (6th Edition) to be
one of several books in which best seller in this year, honestly, that is because when you read this book you
can get alot of benefit upon it. You will easily to buy that book in the book shop or you can order it by using
online. The publisher with this book sells the e-book too. It makes you quickly to read this book, since you
can read this book in your Smart phone. So there is no reason for your requirements to past this reserve from
your list.
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