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Editorial Review

Review

"'Meta-luxury: Brands and the Culture of Excellence' is a must-read for all luxury industry professionals. So
inspiring and a much needed conversation. Great guidance for luxury brands and an opportunity to reassess
and renew. A must-read for the Luxury Industry! Meta-luxury = 'beyond luxury'. Beyond luxury indeed!"

Angela Tunner, Founding Editor in Chief

EAT LOVE SAVOR magazine

About the Author
Manfredi Ricca and Rebecca Robins are Directors at Interbrand, the world's leading brand consultancy.
Based in Milan and London respectively, they each have over a decade's experience in consulting some of
the most respected global brands. This book is inspired by their common belief that true luxury is ultimately
about passing the culture of excellence across generations.

MANFREDI RICCA is Managing Director of Interbrand's Italian office, leading the creation, management
and valuation of influential brands from a wide variety of industries including several prominent clients in
the luxury sector. He is a frequent commentator in the Italian media and has been featured in publications
such as the Harvard Business Review, the New York Times and the Wall Street Journal.

Manfredi holds a degree in Economics and Business Administration at Università Commerciale Luigi
Bocconi in Milan, where he frequently returns as guest lecturer at under- and post-graduate courses.

REBECCA ROBINS is European Director for Interbrand. She has extensive experience in branding,
consulting a diverse range of clients across a number of industries and having held a variety of roles in New
York and London. A prolific writer, Rebecca has been featured in such publications as The Economist, the
FT, the New York Times and the Wall Street Journal. This is her second book, having co-authored Brand
Medicine (Palgrave).

Rebecca holds a First Class degree from Cambridge University in French and German and an M. Phil. in
European Literature.

Users Review

From reader reviews:

Jesse Nance:

This book untitled Meta-Luxury: Brands and the Culture of Excellence to be one of several books which best
seller in this year, here is because when you read this guide you can get a lot of benefit onto it. You will
easily to buy this particular book in the book retail outlet or you can order it by means of online. The
publisher of this book sells the e-book too. It makes you easier to read this book, since you can read this



book in your Mobile phone. So there is no reason to your account to past this book from your list.

Norris Patterson:

People live in this new day time of lifestyle always attempt to and must have the spare time or they will get
lot of stress from both daily life and work. So , once we ask do people have free time, we will say absolutely
yes. People is human not just a robot. Then we ask again, what kind of activity are you experiencing when
the spare time coming to a person of course your answer will probably unlimited right. Then do you try this
one, reading publications. It can be your alternative in spending your spare time, the actual book you have
read will be Meta-Luxury: Brands and the Culture of Excellence.

Scarlet Rome:

This Meta-Luxury: Brands and the Culture of Excellence is brand new way for you who has attention to look
for some information given it relief your hunger of knowledge. Getting deeper you upon it getting
knowledge more you know or perhaps you who still having tiny amount of digest in reading this Meta-
Luxury: Brands and the Culture of Excellence can be the light food to suit your needs because the
information inside this particular book is easy to get by means of anyone. These books create itself in the
form that is reachable by anyone, yep I mean in the e-book contact form. People who think that in e-book
form make them feel tired even dizzy this reserve is the answer. So there is absolutely no in reading a reserve
especially this one. You can find what you are looking for. It should be here for an individual. So , don't miss
that! Just read this e-book variety for your better life in addition to knowledge.

Nicholas Valles:

Do you like reading a book? Confuse to looking for your selected book? Or your book ended up being rare?
Why so many issue for the book? But just about any people feel that they enjoy regarding reading. Some
people likes looking at, not only science book and also novel and Meta-Luxury: Brands and the Culture of
Excellence or maybe others sources were given information for you. After you know how the truly amazing
a book, you feel want to read more and more. Science reserve was created for teacher or maybe students
especially. Those textbooks are helping them to put their knowledge. In various other case, beside science
reserve, any other book likes Meta-Luxury: Brands and the Culture of Excellence to make your spare time a
lot more colorful. Many types of book like this.
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