
Sales Promotion: How to Create, Implement
and Integrate Campaigns that Really Work

By Roddy Mullin

Sales Promotion: How to Create, Implement and Integrate Campaigns that
Really Work By Roddy Mullin

Sales promotion is one of the most powerful weapons available to sales and
marketing staff, and is used more than any other type of marketing- because it
works. Almost 60% of sonsumers regularly take advantage of some form of sales
promotion each month.
Packed with practical examples as well as new and updated case studies, the fifth
edition details new developments in sales promotion, exploring the ways in
which it can be used in conjunction with new media such as interactive TV, web-
based advertising and mobile marketing. Sale Promotion also highlight the tried
and tested mnethods that companies use to stay ahead, revealing the winning
offers that gain new customers and keep existing ones happy. Topics covered
include: sales promotion and the customer; the purpose of sales promotion; what
sales promotion can do; how to use different techniques, including joint
promotions and of-the-shelf offers; how to be creativem how to use suppliers,
how to implement a promotion; marketing accountability and research and
international sales promotions.
This edition of Sales Promotion is a core text for ISP diploma, and the author has
utilized graduate feedback to make the fifth edition relevant to students- each
chapter features an interactive self-study question-and-feedback section- while
still maintaining it as a potent tool for the practitioner. Whether your company is
a small start-up or an international business, Sales Promotion is essential for all
those who want to get ahead and stay ahead of their competitors, even during
difficult economic climates.
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Sales promotion is one of the most powerful weapons available to sales and marketing staff, and is used
more than any other type of marketing- because it works. Almost 60% of sonsumers regularly take advantage
of some form of sales promotion each month.
Packed with practical examples as well as new and updated case studies, the fifth edition details new
developments in sales promotion, exploring the ways in which it can be used in conjunction with new media
such as interactive TV, web-based advertising and mobile marketing. Sale Promotion also highlight the tried
and tested mnethods that companies use to stay ahead, revealing the winning offers that gain new customers
and keep existing ones happy. Topics covered include: sales promotion and the customer; the purpose of
sales promotion; what sales promotion can do; how to use different techniques, including joint promotions
and of-the-shelf offers; how to be creativem how to use suppliers, how to implement a promotion; marketing
accountability and research and international sales promotions.
This edition of Sales Promotion is a core text for ISP diploma, and the author has utilized graduate feedback
to make the fifth edition relevant to students- each chapter features an interactive self-study question-and-
feedback section- while still maintaining it as a potent tool for the practitioner. Whether your company is a
small start-up or an international business, Sales Promotion is essential for all those who want to get ahead
and stay ahead of their competitors, even during difficult economic climates.
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Editorial Review

Review

"It is an esstential text for everyone in our industry, but because of its practical approach and the breadth of
its coverage, it has now become the core text for the Institute of Sales Promotion's highly-regarded Diploma
in Promotional & Interavtive Marketing." - Annie Swift, Chief Executive, Institute of Sales Promotion

"This is a practical must-have guide for anyone who needs to understand, firstly, how to create compelling
sales promotion content and, secondly, how to communicate that content effectively through a mix of
relevant media channels." - Martin Croft, Editor, Sales Promotion magazine

"[A]ny marketer who plans a sales promotion campaign without reading this book first should forever forfeit
his or her 'buy one, get one free' privileges." - getAbstract.com

About the Author

Roddy Mullin is both a qualified engineer and marketer. He has been a consultant for sales and marketing
for the past two decades, and his business aim is to "make people make money." He is a joint CEO of Go
Lead Limited which offers distance leaning "How to Lead" courses from www.helmsmanship.co.uk. He is a
Vice President of the Central London branch of the CIM, a Court Assistan of the Worshipful Company of
Marketors and an examiner for the insititute of Sales Promotion diploma. He is a member of the tast force for
marketing in the UK, and has also written and co-authored several other books, including The Handbook of
Field Marketing, Direct Marketing and Value for Money Marketing (all published by Kogan Page).

Users Review

From reader reviews:

Richard Poston:

Do you certainly one of people who can't read enjoyable if the sentence chained inside the straightway, hold
on guys this aren't like that. This Sales Promotion: How to Create, Implement and Integrate Campaigns that
Really Work book is readable by means of you who hate the perfect word style. You will find the details
here are arrange for enjoyable looking at experience without leaving possibly decrease the knowledge that
want to deliver to you. The writer regarding Sales Promotion: How to Create, Implement and Integrate
Campaigns that Really Work content conveys the idea easily to understand by lots of people. The printed and
e-book are not different in the content but it just different in the form of it. So , do you even now thinking
Sales Promotion: How to Create, Implement and Integrate Campaigns that Really Work is not loveable to be
your top checklist reading book?



Mary Deleon:

This Sales Promotion: How to Create, Implement and Integrate Campaigns that Really Work usually are
reliable for you who want to be a successful person, why. The explanation of this Sales Promotion: How to
Create, Implement and Integrate Campaigns that Really Work can be one of the great books you must have
will be giving you more than just simple looking at food but feed an individual with information that maybe
will shock your preceding knowledge. This book is handy, you can bring it everywhere and whenever your
conditions in the e-book and printed versions. Beside that this Sales Promotion: How to Create, Implement
and Integrate Campaigns that Really Work giving you an enormous of experience for example rich
vocabulary, giving you trial of critical thinking that we all know it useful in your day pastime. So , let's have
it and luxuriate in reading.

Sarah Jackson:

Reading a book to get new life style in this 12 months; every people loves to examine a book. When you
read a book you can get a wide range of benefit. When you read ebooks, you can improve your knowledge,
because book has a lot of information upon it. The information that you will get depend on what types of
book that you have read. If you wish to get information about your analysis, you can read education books,
but if you act like you want to entertain yourself you can read a fiction books, this kind of us novel, comics,
in addition to soon. The Sales Promotion: How to Create, Implement and Integrate Campaigns that Really
Work will give you a new experience in studying a book.

Deborah Lacey:

Do you like reading a e-book? Confuse to looking for your selected book? Or your book was rare? Why so
many query for the book? But any kind of people feel that they enjoy regarding reading. Some people likes
reading, not only science book but additionally novel and Sales Promotion: How to Create, Implement and
Integrate Campaigns that Really Work as well as others sources were given know-how for you. After you
know how the fantastic a book, you feel wish to read more and more. Science reserve was created for teacher
or students especially. Those publications are helping them to include their knowledge. In some other case,
beside science publication, any other book likes Sales Promotion: How to Create, Implement and Integrate
Campaigns that Really Work to make your spare time far more colorful. Many types of book like here.
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