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Feature films, television shows, homemade videos, tweets, blogs, and breaking
news: digital media offer an always-accessible, apparently inexhaustible supply
of entertainment and information. Although choices seems endless, public
attention is not. How do digital media find the audiences they need in an era of
infinite choice? In The Marketplace of Attention, James Webster explains how
audiences take shape in the digital age.

Webster describes the factors that create audiences, including the preferences and
habits of media users, the role of social networks, the resources and strategies of
media providers, and the growing impact of media measures -- from ratings to
user recommendations. He incorporates these factors into one comprehensive
framework: the marketplace of attention. In doing so, he shows that the
marketplace works in ways that belie our greatest hopes and fears about digital
media.

Some observers claim that digital media empower a new participatory culture;
othersfear that digital media encourage usersto retreat to isolated enclaves.
Webster shows that public attention is at once diverse and concentrated -- that
users move across a variety of outlets, producing high levels of audience overlap.
So although audiences are fragmented in ways that would astonish midcentury
broadcasting executives, Webster argues that this doesn't signal polarization. He
guestions whether our preferences are immune from mediainfluence, and he
describes how our encounters with media might change our tastes. In the digital
eras marketplace of attention, Webster claims, we typically encounter ideas that
cut across our predispositions. In the process, we will remake the marketplace of
ideas and reshape the twenty-first century public sphere.
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Feature films, television shows, homemade videos, tweets, blogs, and breaking news: digital media offer an
aways-accessible, apparently inexhaustible supply of entertainment and information. Although choices
seems endless, public attention is not. How do digital mediafind the audiences they need in an era of infinite
choice? In The Marketplace of Attention, James Webster explains how audiences take shape in the digital

age.

Webster describes the factors that create audiences, including the preferences and habits of media users, the
role of social networks, the resources and strategies of media providers, and the growing impact of media
measures -- from ratings to user recommendations. He incorporates these factors into one comprehensive
framework: the marketplace of attention. In doing so, he shows that the marketplace works in ways that belie
our greatest hopes and fears about digital media.

Some observers claim that digital media empower a new participatory culture; others fear that digital media
encourage users to retreat to isolated enclaves. Webster shows that public attention is at once diverse and
concentrated -- that users move across a variety of outlets, producing high levels of audience overlap. So
although audiences are fragmented in ways that would astonish midcentury broadcasting executives, Webster
argues that this doesn't signal polarization. He questions whether our preferences are immune from media
influence, and he describes how our encounters with media might change our tastes. In the digital eras
marketplace of attention, Webster claims, we typically encounter ideas that cut across our predispositions. In
the process, we will remake the marketplace of ideas and reshape the twenty-first century public sphere.
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Editorial Review
Users Review
From reader reviews:
Pamela Dudley:

Information is provisions for people to get better life, information nowadays can get by anyone with
everywhere. The information can be a understanding or any news even an issue. What people must be
consider if those information which isin the former life are difficult to be find than now is taking seriously
which oneis suitable to believe or which one the actual resource are convinced. If you get the unstable
resource then you understand it as your main information you will have huge disadvantage for you. All of
those possibilities will not happen within you if you take The Marketplace of Attention: How Audiences
Take Shapein aDigital Age (MIT Press) as your daily resource information.

Johnny Powers:

Areyou kind of occupied person, only have 10 aswell as 15 minute in your moment to upgrading your mind
expertise or thinking skill possibly analytical thinking? Then you are experiencing problem with the book
when compared with can satisfy your short space of time to read it because pretty much everything time you
only find guide that need more time to be read. The Marketplace of Attention: How Audiences Take Shape
in aDigital Age (MIT Press) can be your answer because it can be read by anyone who have those short
spare time problems.

Marie Slaughter:

Aswe know that book is significant thing to add our understanding for everything. By a guide we can know
everything we want. A book isa pair of written, printed, illustrated or blank sheet. Every year had been
exactly added. This guide The Marketplace of Attention: How Audiences Take Shapein aDigital Age (MIT
Press) was filled with regards to science. Spend your time to add your knowledge about your research
competence. Some people has different feel when they reading a book. If you know how big advantage of a
book, you can truly feel enjoy to read abook. In the modern eralike right now, many ways to get book that
you wanted.

Michael Wheeler:

A lot of people said that they feel bored when they reading abook. They are directly felt it when they get a
half regions of the book. Y ou can choose the actual book The Marketplace of Attention: How Audiences
Take Shapein aDigital Age (MIT Press) to make your personal reading is interesting. Y our own skill of
reading skill is developing when you just like reading. Try to choose easy book to make you enjoy you just
read it and mingle the idea about book and studying especialy. It isto be first opinion for you to like to
available abook and go through it. Beside that the guide The Marketplace of Attention: How Audiences



Take Shapein aDigital Age (MIT Press) can to be your friend when you're experience alone and confuse
with the information must you're doing of their time.
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