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Effective marketing is essential for any successful sport organization, from elite
professional sports teams to local amateur leagues. Now in a fully revised and
updated second edition, Advanced Theory and Practice in Sport Marketing is still
the only text to introduce key theory and best practice at an advanced level.

The book covers every key functional and theoretical area of sport marketing,
including marketing research, information systems, consumer behavior, logistics,
retail management, sales management, e-commerce, promotions, advertising,
sponsorship, and international business. This new edition includes expanded
coverage of important contemporary issues, including social responsibility and
ethics, social media and networking, relationship and experience marketing,
recovery marketing, and social marketing. Every chapter contains extended cases
and first-hand accounts from experienced sport marketing professionals from
around the world. Following those cases are questions encouraging students and
practitioners to apply their theoretical knowledge to real-world situations and to
develop their critical thinking skills, while each chapter also includes helpful
features such as definitions of key terms, summaries, and guides to further
reading. A companion website includes an impressive array of additional
teaching and learning resources, including a test bank of exam questions,
PowerPoint slides, and extra case studies for lecturers and instructors, and useful
web links, self-test multiple-choice questions, and glossary flashcards for
students.

Advanced Theory and Practice in Sport Marketing goes further than any other
sport marketing text in preparing the student for the real world of sport
marketing. It is essential reading for any upper-level undergraduate or
postgraduate course in sport marketing or sport business, and for anybody
working in sport marketing looking to develop and extend their professional
skills.
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Effective marketing is essential for any successful sport organization, from elite professional sports teams to
local amateur leagues. Now in a fully revised and updated second edition, Advanced Theory and Practice in
Sport Marketing is still the only text to introduce key theory and best practice at an advanced level.

The book covers every key functional and theoretical area of sport marketing, including marketing research,
information systems, consumer behavior, logistics, retail management, sales management, e-commerce,
promotions, advertising, sponsorship, and international business. This new edition includes expanded
coverage of important contemporary issues, including social responsibility and ethics, social media and
networking, relationship and experience marketing, recovery marketing, and social marketing. Every chapter
contains extended cases and first-hand accounts from experienced sport marketing professionals from around
the world. Following those cases are questions encouraging students and practitioners to apply their
theoretical knowledge to real-world situations and to develop their critical thinking skills, while each chapter
also includes helpful features such as definitions of key terms, summaries, and guides to further reading. A
companion website includes an impressive array of additional teaching and learning resources, including a
test bank of exam questions, PowerPoint slides, and extra case studies for lecturers and instructors, and
useful web links, self-test multiple-choice questions, and glossary flashcards for students.

Advanced Theory and Practice in Sport Marketing goes further than any other sport marketing text in
preparing the student for the real world of sport marketing. It is essential reading for any upper-level
undergraduate or postgraduate course in sport marketing or sport business, and for anybody working in sport
marketing looking to develop and extend their professional skills.
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Editorial Review

About the Author

Eric C. Schwarz is Associate Professor of Sport Business and Chair of the Department of Sport
Business and International Tourism in the Donald R. Tapia School of Business at Saint Leo University,
USA. He is currently President of the Sport Marketing Association.

Jason D. Hunter is Assistant Professor of Parks and Recreational Administration at George Williams
College of Aurora University, USA. He is currently developing a Master’s Degree program in Sports
Management and an online Graduate Recreational Administration Program.

Alan LaFleur is a social media consultant. Having worked for Sports Features Communications he has gone
on to found two of his own companies in this sector, Bloom Social and Apprentice Star League.

Users Review

From reader reviews:

Kenneth Sisk:

Why don't make it to be your habit? Right now, try to ready your time to do the important behave, like
looking for your favorite e-book and reading a publication. Beside you can solve your long lasting problem;
you can add your knowledge by the e-book entitled Advanced Theory and Practice in Sport Marketing. Try
to stumble through book Advanced Theory and Practice in Sport Marketing as your close friend. It means
that it can to be your friend when you experience alone and beside those of course make you smarter than
ever before. Yeah, it is very fortuned in your case. The book makes you far more confidence because you
can know everything by the book. So , let us make new experience as well as knowledge with this book.

Sandra Williams:

As people who live in the actual modest era should be revise about what going on or info even knowledge to
make these individuals keep up with the era that is always change and move ahead. Some of you maybe will
probably update themselves by studying books. It is a good choice to suit your needs but the problems
coming to you actually is you don't know which you should start with. This Advanced Theory and Practice
in Sport Marketing is our recommendation so you keep up with the world. Why, as this book serves what
you want and wish in this era.



Heidi Crenshaw:

Reading a publication tends to be new life style within this era globalization. With reading you can get a lot
of information that will give you benefit in your life. Together with book everyone in this world can certainly
share their idea. Guides can also inspire a lot of people. A great deal of author can inspire their very own
reader with their story or maybe their experience. Not only situation that share in the guides. But also they
write about the ability about something that you need example. How to get the good score toefl, or how to
teach your sons or daughters, there are many kinds of book that exist now. The authors in this world always
try to improve their talent in writing, they also doing some research before they write with their book. One of
them is this Advanced Theory and Practice in Sport Marketing.

Brenda Anderson:

A lot of publication has printed but it differs. You can get it by web on social media. You can choose the top
book for you, science, comedian, novel, or whatever by simply searching from it. It is referred to as of book
Advanced Theory and Practice in Sport Marketing. You can include your knowledge by it. Without making
the printed book, it might add your knowledge and make you happier to read. It is most crucial that, you
must aware about reserve. It can bring you from one destination for a other place.
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