
Marketing Theory: A Student Text

By Michael J. Baker

Marketing Theory: A Student Text By Michael J. Baker

Marketing Theory: A Student Text is a collection of original contributions on the
subject of marketing theory from area specialists. It provides a number of
concise, authoritative and clear summaries of aspects of marketing theory, which
form the foundations on which the discipline and practice of marketing is based.
Marketing Theory: A Student Text begins with an exposition and justification of
the proposition that marketing is a universal discipline. Marketing is a synthetic
discipline in the sense that it draws together and integrates ideas and concepts
from other long-established and recognised social sciences such as economics,
psychology and sociology but differs from them in its holistic approach to
understanding the nature and satisfaction of human needs. As a result of this
synthesis and integration marketing has developed distinctive theories and
practices of its own in areas such as consumer behaviour, segmentation, targeting
and positioning, the concept of the marketing mix, etc.
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Editorial Review

Review
1. Marketing - Philosophy or Function? Michael J. Baker 2. Marketing Theory, Michael Saren 3. Historical
Research in Marketing, D. G. Brian Jones 4. The Economics Basis of Marketing, Roger M. Heeler & Edward
K. Chung 5. The Psychological Basis of Marketing, Gordon R. Foxall 6. The Sociological Basis of
Marketing, Kjell Gronhaug 7. Cultural Aspects of Marketing, Kam-hon Lee 8. Consumer Behaviour, R. W.
Lawson 9. Relationships and Networks, Lars-Gunnar Mattson 10. Marketing Strategy, Robin Wensley 11.
Market Segmentation, Yoram (Jerry) Wind 12. Positioning, Graham J. Hooley 13. The Marketing Mix,
Walter van Waterschoot 14. The Marketing of Services, Evert Gummesson 15. Marketing Ethics, N. Craig
Smith 16. Strategic Marketing For Non-Profit Organisations, Philip Kotler & Alan R. Andreason 17.
Postmodern Marketing, Stephen Brown 18. The Future of Marketing, Michael J. Baker

About the Author
Professor Michael J. Baker, Founding Professor of Marketing at the University of Strathclyde. In addition to
this appointment he also holds Visiting Professorships in Industrial Marketing at the City University
Business School and in International Marketing at the Surrey European Management Centre of Surrey
University. He is the author and editor of over twenty books to his credit.

Users Review

From reader reviews:

Anthony McDonell:

The book Marketing Theory: A Student Text make one feel enjoy for your spare time. You should use to
make your capable far more increase. Book can being your best friend when you getting pressure or having
big problem with the subject. If you can make reading through a book Marketing Theory: A Student Text to
get your habit, you can get a lot more advantages, like add your own capable, increase your knowledge about
many or all subjects. You may know everything if you like open and read a e-book Marketing Theory: A
Student Text. Kinds of book are a lot of. It means that, science guide or encyclopedia or other people. So ,
how do you think about this publication?

James Jean:

The publication with title Marketing Theory: A Student Text has lot of information that you can learn it. You
can get a lot of help after read this book. This particular book exist new information the information that
exist in this e-book represented the condition of the world at this point. That is important to yo7u to know
how the improvement of the world. This specific book will bring you throughout new era of the
globalization. You can read the e-book on your own smart phone, so you can read the item anywhere you
want.

Jason Harden:

Many people spending their time frame by playing outside together with friends, fun activity using family or
just watching TV all day every day. You can have new activity to spend your whole day by reading a book.



Ugh, you think reading a book really can hard because you have to accept the book everywhere? It fine you
can have the e-book, having everywhere you want in your Smartphone. Like Marketing Theory: A Student
Text which is getting the e-book version. So , why not try out this book? Let's notice.

Jason Norfleet:

Reading a guide make you to get more knowledge from the jawhorse. You can take knowledge and
information originating from a book. Book is written or printed or outlined from each source in which filled
update of news. On this modern era like at this point, many ways to get information are available for you.
From media social similar to newspaper, magazines, science book, encyclopedia, reference book, book and
comic. You can add your knowledge by that book. Do you want to spend your spare time to open your book?
Or just searching for the Marketing Theory: A Student Text when you desired it?
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