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This book aims to provide comprehensive empirical and theoretical studies of
expanding fandom communities in East Asia through the commodification of
Japanese, Korean and Chinese popular cultures in the digital era. Using a
multidisciplinary approach including political economy, East Asian studies,
political science, international relations concepts and history, this book focuses
on a few research objectives. In terms of methodology, it is an area studies
approach based on interpretative work, observation studies, policy and textual
analysis. First, it aims to examine the closely intertwined relationship between
the three major stakeholders in the iron triangle of production companies,
consumers and states (i.e., role of government in policy promotion). Second, it
studies the interpenetration, adaptation, innovation and hybridization of
exogenous Western culture with traditional popular cultures in (North) East Asia.
Third, it studies the influence of popular cultures and how cultural products
resonate with a regional audience through collective consumption, contents
reflective of normative values, the emotive and cognitive appeal of familiar
images and social learning as well as peer effect found in fan communities. It
then examines how consumption contributes to soft cultural influence and how
governments leverage on its comparative advantages and cultural assets for
commercial success and in the process augment national (cultural) influence.
These questions will be discussed and analyzed and contextualized through the
case studies of J-pop (Japanese popular culture), K-pop (Korean popular culture
or Hallyu) and Chinese popular culture (including Mando-pop and Taiwanese
popular culture).
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This book aims to provide comprehensive empirical and theoretical studies of expanding fandom
communities in East Asia through the commodification of Japanese, Korean and Chinese popular cultures in
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science, international relations concepts and history, this book focuses on a few research objectives. In terms
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consumption, contents reflective of normative values, the emotive and cognitive appeal of familiar images
and social learning as well as peer effect found in fan communities. It then examines how consumption
contributes to soft cultural influence and how governments leverage on its comparative advantages and
cultural assets for commercial success and in the process augment national (cultural) influence. These
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Editorial Review

From the Inside Flap
This book aims to provide comprehensive empirical and theoretical studies of expanding fandom
communities in East Asia through the commodification of Japanese, Korean and Chinese popular cultures in
the digital era. Using a multidisciplinary approach including political economy, East Asian studies, political
science, international relations concepts and history, this book focuses on a few research objectives. In terms
of methodology, it is an area studies approach based on interpretative work, observation studies, policy and
textual analysis. First, it aims to examine the closely intertwined relationship between the three major
stakeholders in the iron triangle of production companies, consumers and states (i.e., role of government in
policy promotion). Second, it studies the interpenetration, adaptation, innovation and hybridization of
exogenous Western culture with traditional popular cultures in (North) East Asia. Third, it studies the
influence of popular cultures and how cultural products resonate with a regional audience through collective
consumption, contents reflective of normative values, the emotive and cognitive appeal of familiar images
and social learning as well as peer effect found in fan communities. It then examines how consumption
contributes to soft cultural influence and how governments leverage on its comparative advantages and
cultural assets for commercial success and in the process augment national (cultural) influence. These
questions will be discussed and analyzed and contextualized through the case studies of J-pop (Japanese
popular culture), K-pop (Korean popular culture or Hallyu) and Chinese popular culture (including Mando-
pop and Taiwanese popular culture).

Users Review

From reader reviews:

David Ochoa:

With other case, little people like to read book Globalization, Consumption and Popular Culture in East Asia.
You can choose the best book if you like reading a book. As long as we know about how is important some
sort of book Globalization, Consumption and Popular Culture in East Asia. You can add know-how and of
course you can around the world by the book. Absolutely right, mainly because from book you can realize
everything! From your country till foreign or abroad you can be known. About simple thing until wonderful
thing it is possible to know that. In this era, we are able to open a book or even searching by internet product.
It is called e-book. You can use it when you feel weary to go to the library. Let's study.

Bobbie Wallace:

In this 21st millennium, people become competitive in most way. By being competitive currently, people
have do something to make these survives, being in the middle of the actual crowded place and notice by
means of surrounding. One thing that sometimes many people have underestimated this for a while is
reading. Yeah, by reading a reserve your ability to survive increase then having chance to remain than other
is high. To suit your needs who want to start reading a book, we give you this specific Globalization,
Consumption and Popular Culture in East Asia book as beginning and daily reading e-book. Why, because
this book is greater than just a book.



Evelyn Roberts:

Hey guys, do you wants to finds a new book you just read? May be the book with the title Globalization,
Consumption and Popular Culture in East Asia suitable to you? The book was written by popular writer in
this era. The book untitled Globalization, Consumption and Popular Culture in East Asiais the main of
several books in which everyone read now. This specific book was inspired a lot of people in the world.
When you read this guide you will enter the new way of measuring that you ever know just before. The
author explained their plan in the simple way, therefore all of people can easily to comprehend the core of
this reserve. This book will give you a lot of information about this world now. In order to see the
represented of the world with this book.

Courtney Osteen:

Reading a book for being new life style in this season; every people loves to read a book. When you learn a
book you can get a lots of benefit. When you read books, you can improve your knowledge, because book
has a lot of information in it. The information that you will get depend on what forms of book that you have
read. If you want to get information about your analysis, you can read education books, but if you want to
entertain yourself you can read a fiction books, this sort of us novel, comics, and also soon. The
Globalization, Consumption and Popular Culture in East Asia will give you new experience in looking at a
book.
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