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Srategic Marketing Planning concentrates on the critical planning aspects that
are of vital importance to practitioners and students alike. It has a clear structure
that offers a digest of the five principal dimensions of the strategic marketing
planning process.

Leading authorsin this sector, Gilligan and Wilson offer current thinking in
marketing and consider the changes it has undergone over the past few years.
Updated information in this new edition includes:

* Changing corporate perspectives on the role of strategic marketing activity
* Changing social structures and the rise of social tribes

* The significance of the new consumer and how the new consumer needs to be
managed

* New thinking on market segmentation

* Changing routes to market

* Developments in e-marketing

* Changing environmental structures and pressures
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About the Author

The author/co-author of ten books, Colin Gilligan is Emeritus Professor of Marketing at Sheffield Hallam
University and Visiting Professor of Marketing at Newcastle Business School aswell as fellow of the
Chartered Institute of Marketing. His particular interests are in the areas of strategic marketing, competitive
differentiation, the leveraging of strategy and planning for an uncertain future

Professor Richard M.S. Wilson, Emeritus Professor in the Business School and Visiting Professor in the
Department of Information Science at L oughborough University UK. Visiting Professor at the University of
Sao Paulo, Brazil

Users Review
From reader reviews:
L ewis Wood:

Do you have favorite book? Should you have, what is your favorite's book? Publication is very important
thing for us to know everything in the world. Each reserve has different aim as well as goal; it means that
book has different type. Some people feel enjoy to spend their time to read a book. These are reading
whatever they take because their hobby is definitely reading a book. Consider the person who don't like
reading through a book? Sometime, person feel need book whenever they found difficult problem as well as
exercise. Well, probably you will want this Strategic Marketing Planning.

Santa M cNabb:

In this 21st millennium, people become competitive in each way. By being competitive today, people have
do something to make them survives, being in the middle of the crowded place and notice by means of
surrounding. One thing that oftentimes many people have underestimated this for awhileis reading. Y eah,
by reading a e-book your ability to survive increase then having chance to stand than other is high. In your
case who want to start reading the book, we give you this specific Strategic Marketing Planning book as
beginning and daily reading e-book. Why, because this book is more than just a book.

Christine Mata:

Spent afree a chance to be fun activity to complete! A lot of people spent their leisure time with their family,
or their particular friends. Usually they undertaking activity like watching television, about to beach, or
picnic inside park. They actually doing same task every week. Do you fedl it? Will you something different
tofill your personal free time/ holiday? Could possibly be reading a book may be option to fill your cost-free
time/ holiday. Thefirst thing you ask may be what kinds of e-book that you should read. If you want to try
out look for book, may be the reserve untitled Strategic Marketing Planning can be fine book to read. May be
itisusualy best activity to you.



Lillian Kea:

A number of people said that they feel bored stiff when they reading a e-book. They are directly felt that
when they get a half portions of the book. Y ou can choose the actual book Strategic Marketing Planning to
make your personal reading isinteresting. Y our own personal skill of reading talent is developing when you
including reading. Try to choose easy book to make you enjoy to learn it and mingle the opinion about book
and reading especialy. It isto be very first opinion for you to like to open abook and read it. Beside that the
e-book Strategic Marketing Planning can to be your friend when you're sense alone and confuse with what
must you're doing of that time.
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