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How do consumers decide what to buy for their wardrobes and their homes?
What drives them to choose one brand over another? This current textbook tells
all about how consumer behavior theory and practice is applied in the fashion
industry.

The second edition of Why of the Buy: Consumer Behavior and Fashion

Mar keting updates its presentation of how psychology, sociology, and culture
influences consumers' fashion purchase decisions-and ultimately impacts the
success of global fashion enterprises. The unifying element of thistext isits
presentation of current knowledge of consumer behavior applied to the fields of
fashion and design in an enthusiastic and relevant way that will attract and
engage students.

New to this Edition

~ New Chapter 11, Social Media and the Fashion Consumer, explores how the
relationship between marketers, retailers, and consumersis aided by social media
and the internet

~ Added discussion of Omnichannel retailing in Chapter 13

~ Expanded and updated coverage of technology, ethics, and social responsibility
~What Do | Need to Know About ...? list the objectives of each chapter and
provide aroadmap for study

~ More than 20% new photos all in full color

Chapter Features

~ Let's Talk features throughout each chapter encourage students to relate the
topic to their experiences and observations

~ Casein Point and Point of View box features in each chapter offer real life case
studies or current viewpoints on relevant consumer behavior and marketing
topics

~ Chapter mini-projects offer an opportunity to apply chapter conceptsto
realistic fashion settings

~ Summaries, Key Terms, Questions for Review and Activities
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Editorial Review

Review

"... if you LOVE fashion, you want afashion focus which is the strength of Fairchild. If you require a
Fairchild book you know you have afashion focus." -- Deborah Fowler, Texas Tech, USA The Why of the
Buy isthe only text that focuses primarily on the fashion consumer in depth. -- Wanda Dooley, Wood Tobe-
Coburn, USA The book covers consumer behavior theory specifically in the context of the fashion industry. -
- Patricia Warrington, Texas Christian University, USA

About the Author

Patricia Mink Rath isaconsultant in fashion, marketing education, and consumer behavior. She isthe
author of a number of college texts and has taught courses such as Introduction to Fashion Merchandising,
Retail Management, Buying, and Consumer Behavior. Her professional experience in fashion includes
management in retailing and wholesaling in Boston, Chicago, and San Francisco.

Stefani Bay, M.A. is an Associate Professor at The lllinois Institute of Art-Chicago, USA, where she teaches
Globa Marketing and Entrepreneurship. Sheis co-author of The Why of the Buy and In an Influential
Fashion: An Encyclopedia of 19th & 20th Century Designers and Retailers Who Transformed Dress
(Greenwood Publishing). Her background includes the 10-year ownership and operation of a chain of retail
stores and multi-level marketing company as well as an engagement as Director of Public Relations for
severa well-known restaurant chains.

Richard Petrizzi is an Associate Professor in the Marketing / Management department at The Illinois Institute
of Art - Chicago.

Penny Gill isawriter and marketing communications consultant, and president of PWG Communications
Inc., based in White Plains, NY . Gill has co-authored three textbooks on fashion merchandising, fashion
marketing, and consumer behavior in fashion, as well as contributing new material and chapter rewrites for
revised editions of several other fashion/retailing textbooks. In addition, she has developed and implemented
marketing communications/public relations programs for companies including Du Pont (Textile Fibers
division), F. Schumacher, Fisher-Price, National Retail Federation, and 3M's DIY division. Her work on
press materials and a fashion show for the grand opening at amajor mall in Nanuet, NY, won the Clarion
Award, Gold Commendation, from Women In Communications, Inc., Westchester Chapter.

Users Review
From reader reviews:
Thomas Carlson:

Here thing why this The Why of the Buy: Consumer Behavior and Fashion Marketing are different and
trusted to be yours. First of all reading through a book is good but it really depends in the content of the usb
ports which isthe content is as tasty as food or not. The Why of the Buy: Consumer Behavior and Fashion
Marketing giving you information deeper as different ways, you can find any guide out there but thereis no
publication that similar with The Why of the Buy: Consumer Behavior and Fashion Marketing. It gives you
thrill looking at journey, its open up your own personal eyes about the thing that will happened in the world
which is might be can be happened around you. Y ou can bring everywhere like in park your car, café, or



even in your method home by train. When you are having difficultiesin bringing the branded book maybe
the form of The Why of the Buy: Consumer Behavior and Fashion Marketing in e-book can be your option.

Cari Sexton:

This The Why of the Buy: Consumer Behavior and Fashion Marketing usually are reliable for you who want
to become a successful person, why. The explanation of this The Why of the Buy: Consumer Behavior and
Fashion Marketing can be one of the great books you must have is actually giving you more than just simple
reading food but feed a person with information that maybe will shock your preceding knowledge. This book
isusually handy, you can bring it almost everywhere and whenever your conditions throughout the e-book
and printed people. Beside that this The Why of the Buy: Consumer Behavior and Fashion Marketing giving
you an enormous of experience like rich vocabulary, giving you tryout of critical thinking that could it useful
in your day activity. So, let's have it appreciate reading.

Thomas Palmer:

Reading a guide can be one of alot of action that everyone in the world loves. Do you like reading book and
so. There are alot of reasons why people fantastic. First reading areserve will give you alot of new
information. When you read a guide you will get new information simply because book is one of numerous
ways to share the information or even their idea. Second, studying a book will make you actually more
imaginative. When you reading a book especially fiction book the author will bring someone to imagine the
story how the figures do it anything. Third, you can share your knowledge to other people. When you read
this The Why of the Buy: Consumer Behavior and Fashion Marketing, you are able to tells your family,
friends along with soon about yours book. Y our knowledge can inspire the mediocre, make them reading ae-
book.

Thomas Schwan:

Don't be worry for anyone who is afraid that this book can filled the space in your house, you could have it
in e-book technique, more simple and reachable. This The Why of the Buy: Consumer Behavior and Fashion
Marketing can give you alot of buddies because by you checking out this one book you have factor that they
don't and make you more like an interesting person. This specific book can be one of a step for you to get
success. Thisreserve offer you information that perhaps your friend doesn't know, by knowing more than
other make you to be great folks. So , why hesitate? L et us have The Why of the Buy: Consumer Behavior
and Fashion Marketing.
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