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Adopted internationally by business schools, MBA programs, and marketing
practitioners, The New Strategic Brand Management is the reference source of
choice for senior strategists, positioning professionals and postgraduate students.
Over the years it has established a reputation as one of the leading works on
brand strategy.

The fifth edition builds on thisimpressive reputation and keeps the book at the
forefront of strategic brand thinking, with dedicated sections for specific types of
brands (luxury, corporate and retail), international examples, and case studies
from companies such as Audi, Nivea, Toyota and Absolut Vodka. Explaining the
latest techniques used by companies worldwide, author Jean-Noél Kapferer
covers all the leading issues faced by brand strategists today. With both gravitas
and intelligent insight, the book reveals new thinking on topics such as putting
culture and content into brands, the impact of private labels, the new dynamics of
targeting and the comeback of local brands.
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Adopted internationally by business schools, MBA programs, and marketing practitioners, The New
Srategic Brand Management is the reference source of choice for senior strategists, positioning
professionals and postgraduate students. Over the yearsit has established a reputation as one of the leading
works on brand strategy.

The fifth edition builds on this impressive reputation and keeps the book at the forefront of strategic brand
thinking, with dedicated sections for specific types of brands (luxury, corporate and retail), international
examples, and case studies from companies such as Audi, Nivea, Toyota and Absolut Vodka. Explaining the
latest techniques used by companies worldwide, author Jean-Noé Kapferer covers all the leading issues
faced by brand strategists today. With both gravitas and intelligent insight, the book reveals new thinking on
topics such as putting culture and content into brands, the impact of private labels, the new dynamics of
targeting and the comeback of local brands.
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Editorial Review

Review

"If | had to use just one word to describe this book | would say it is comprehensive...it provides guidance
through the entire branding process...No aspect of brand management is left untouched."

--Michael Baicoianu, Brandunig.com

Praise for earlier edition:

"A magisterial work on brands." --Journal of Product & Brand Management

"After reading Kapferer's book, you'll never again think of a brand as just a name. Several exciting new ideas
and perspectives on brand building are offered that have been absent from our literature." --Philip Kotler

"An authoritative, well-researched book." --getAbstract

"A fully and highly informative text...well written and brought to life through numerous appropriate
examples." --Jour nal of the Market Resear ch Society

"Kapferer continues to be on the leading edge." --Ear| N Powell, President Emeritus, Design Management
Institute

"One of the best books on brand management. Kapferer is thought provoking and always able to create new
insights on various brand related topics." --Rik Riezebos, European Ingtitute for Brand Management

"The best book on brands!" --Design M agazine

"A solid contribution written with depth and insight. | recommend it to all those who desire a further
understanding of the various dimensions of brand management.” - David Aaker, author of Managing Brand
Equity-

"I have been 'blown away' by the depth of thinking, the rigour and the organized structure. It far surpasses
anything | have encountered in the world of branding." --Scott Talgo, Managing Director at J Scott
Consulting

Brand managers, marketing practitioners and branding and marketing students

About the Author

Jean-Noél Kapferer

isan internationally recognized authority on brands and brand management. A Professor of Marketing
Strategy at HEC Graduate School of Management in France, he holds a PhD from Northwestern University.
Heis aso the author of The Luxury Strategy (Kogan Page).



Users Review
From reader reviews:
CharlesGreiner:

Here thing why this particular The New Strategic Brand Management: Advanced Insights and Strategic
Thinking (New Strategic Brand Management: Creating & Sustaining Brand Equity) are different and reliable
to be yours. First of all reading through a book is good however it depends in the content than it which isthe
content is as yummy as food or not. The New Strategic Brand Management: Advanced Insights and Strategic
Thinking (New Strategic Brand Management: Creating & Sustaining Brand Equity) giving you information
deeper and different ways, you can find any e-book out there but there is no book that similar with The New
Strategic Brand Management: Advanced Insights and Strategic Thinking (New Strategic Brand
Management: Creating & Sustaining Brand Equity). It gives you thrill reading journey, its open up your own
eyes about the thing in which happened in the world which is possibly can be happened around you. Itis
easy to bring everywhere like in playground, café, or even in your method home by train. In case you are
having difficultiesin bringing the imprinted book maybe the form of The New Strategic Brand Management:
Advanced Insights and Strategic Thinking (New Strategic Brand Management: Creating & Sustaining Brand
Equity) in e-book can be your choice.

Thomas Lemos;

Hey guys, do you really wants to finds a new book to study? May be the book with the subject The New
Strategic Brand Management: Advanced Insights and Strategic Thinking (New Strategic Brand
Management: Creating & Sustaining Brand Equity) suitable to you? The particular book was written by
popular writer in this era. The actual book untitled The New Strategic Brand Management: Advanced
Insights and Strategic Thinking (New Strategic Brand Management: Creating & Sustaining Brand Equity)is
the one of several books that will everyone read now. This particular book was inspired alot of peoplein the
world. When you read this book you will enter the new dimensions that you ever know ahead of. The author
explained their plan in the simple way, thus all of people can easily to understand the core of this e-book.
This book will give you alarge amount of information about this world now. To help you see the represented
of the world with this book.

David M cCabe:

Reading areserve tends to be new life style within this era globalization. With reading through you can get a
lot of information which will give you benefit in your life. Having book everyone in this world can easily
share their idea. Books can also inspire alot of people. A great deal of author can inspire all their reader with
their story or their experience. Not only the storyline that share in the guides. But also they write about the
data about something that you need case in point. How to get the good score toefl, or how to teach children,
there are many kinds of book which exist now. The authors on earth always try to improve their expertisein
writing, they also doing some study before they write on their book. One of them is this The New Strategic
Brand Management: Advanced Insights and Strategic Thinking (New Strategic Brand Management: Creating
& Sustaining Brand Equity).



Tiffany Zamora:

Wheat is your hobby? Have you heard which question when you got college students? We believe that that
concern was given by teacher to their students. Many kinds of hobby, Everyone has different hobby. So you
know that little person including reading or as examining become their hobby. Y ou have to know that
reading is very important and also book as to be the issue. Book isimportant thing to add you knowledge,
except your own personal teacher or lecturer. Y ou discover good news or update concerning something by
book. A substantial number of sorts of books that can you decide to try be your object. One of them is
actually The New Strategic Brand Management: Advanced Insights and Strategic Thinking (New Strategic
Brand Management: Creating & Sustaining Brand Equity).

Download and Read Online The New Strategic Brand M anagement:
Advanced | nsights and Strategic Thinking (New Strategic Brand
Management: Creating & Sustaining Brand Equity) By Jean-Noél
Kapferer #UNVX70G0DJW



Read The New Strategic Brand Management: Advanced I nsights
and Strategic Thinking (New Strategic Brand M anagement:
Creating & Sustaining Brand Equity) By Jean-Noé Kapferer for
online ebook

The New Strategic Brand Management: Advanced Insights and Strategic Thinking (New Strategic Brand
Management: Creating & Sustaining Brand Equity) By Jean-Noél Kapferer Free PDF dOwnlOad, audio
books, books to read, good books to read, cheap books, good books, online books, books online, book
reviews epub, read books online, books to read online, online library, greatbooks to read, PDF best books to
read, top books to read The New Strategic Brand Management: Advanced Insights and Strategic Thinking
(New Strategic Brand Management: Creating & Sustaining Brand Equity) By Jean-Noél Kapferer books to
read online.

Online The New Strategic Brand M anagement: Advanced Insights and Strategic
Thinking (New Strategic Brand Management: Creating & Sustaining Brand Equity) By
Jean-Noél Kapferer ebook PDF download

The New Strategic Brand M anagement: Advanced Insights and Strategic Thinking (New Strategic
Brand Management: Creating & Sustaining Brand Equity) By Jean-Noé Kapferer Doc

The New Strategic Brand Management: Advanced Insightsand Strategic Thinking (New Strategic Brand Management:
Creating & Sustaining Brand Equity) By Jean-Noé Kapferer M obipocket

The New Strategic Brand Management: Advanced Insightsand Strategic Thinking (New Strategic Brand Management:
Creating & Sustaining Brand Equity) By Jean-Noé Kapferer EPub



